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GRADMALAYSIA GRADUATE 
RECRUITMENT AWARDS 2014
B

ACK for the second year in 
a row, the gradmalaysia 
Graduate Recruitment 
Awards (GRA) has 
announced a new category 

to add to its existing three categories.
An initiative by GTI Media, the GRA 

recognises and applauds the excel-
lence of recruiters who carve a niche 
for themselves in attracting and hiring 
graduates. This initiative is carried out 
through four categories of awards, 
where each one focuses on a specific 
element in the recruitment process.

The mechanics
Graduate employers from all sec-

tors in Malaysia are eligible for this 
award. Organisations are not confined 
to participating in just one category. 
If an organisation qualifies for all four, 
they can submit an entry for all four 
categories.

All entries will be shortlisted and 
judged by a panel of impartial industry 
experts that comprises career advisors, 
work placement professionals and 
graduate recruitment media experts. 
Assessments will be made solely on the 
criteria set for each award.

how do i enTer? 
Organisations may enter all four 

categories if they wish, by provid-
ing detailed reasons and supporting 
material as to why it should win in 
that category.  

The four award categories

1 Best Management Trainee/
Graduate Programme

This award seeks to highlight the 
employer who offers the best man-
agement training and personal devel-
opment opportunities for graduates. 

Criteria:
l Must display well-designed, 

well-planned and well-executed 
programmes beneficial to the par-
ticipating individuals as well as the 
organisation

l Positive feedback from previous 
participating graduates 

l Number of hours per week for 
“on-the-job” training and formal/pro-
fessional training.

l Real business benefit and return 
on investment, including quantifiable 
results for both the business and/or 
graduates

2 Best Internship Experience
In search of the organisation 

providing internship programmes that 
meet its objectives and contributes 
to its marketing and attraction of 
undergraduates through recruitment 
programmes.

Criteria:
l The programmes have to be 

innovative in terms of structure, 
implementation and execution.

l The quality of work done by stu-
dents and the quality of experience 
gained plays a vital part.

l Testimonials from current or 
former interns are mandatory for this 
award (one intern per entry)

l Contribution of the programme 
to marketing and promotional cam-
paigns

l Evidence of collaborations with 
career services, lecturers and/or work 
with appropriate third parties to cre-
ate or evolve these programmes

3 Best Innovation On Campus
Recognising marketing innova-

tion and the importance of employer 
brand presence on campus. 

Criteria:
l Emphasis is given on the original-

ity of a concept, measures taken on 
planning and execution as well as, if 
it garnered positive response from the 
target audience, the students.

l Evidence that the initiatives 
resulted in specific objectives being 
met (e.g. recruitment goals)

4 Best Social Media Usage  
(New entry for 2014)

Just as its name suggests, this 
award acknowledges the organisation 

which has best leveraged social media 
to achieve its career marketing and 
promotion campaigns objectives.

Criteria:
l Innovation and creativity in 

design, planning and implementation 
of social media campaigns

l Demonstrate how the campaign 
transitions between online and offline 
activities, drives traffic to the job site, 
with clear and measurable outcomes 
and indicators of success

Winners of the GRA 2013 receiving  
their awards from Roshan Thiran,  
CEO of Leaderonomics

Best Management Trainee Programme:
(L-R) Chen Fong Tuan (Maybank), Susan 
Gleave (Maxis), Lam Meng Choo (F&N)

Best Innovation on Campus:
(L-R) Tan Kim Chuan (KPMG), Puan Mariani 
Mohd Nasir (CIMB), Hishamuddin Salleh 
(Maybank)

Best Internship Experience:
(L-R) Mona Shafini Abu Bakar (PwC), Abdul 
Qayyum bin Nur Zakri (CIMB intern), 
Anisha Sasheendran (Groupon)

AWARd

Best Management Trainee/
Graduate Programme

Best Internship Experience

Best Innovation On Campus

WINNER

Maxis

CIMB Group

CIMB Group

FINALIST

F&N

Groupon

KPMG

FINALIST

Maybank

PwC

Maybank

GRADMALAYSIA GRADUATE RECRUITMENT 
AWARDS 2013 WINNERS AND FINALISTS

All entries with supporting 
materials must be sent to 
GTI Media at P-7-12, Street 
Mall One South, Jalan OS, 
43300 Seri Kembangan, 
Selangor DE by Sep 15, 
2014.

To obtain the entry 
forms and for further 
enquiries, please contact 
Nor Fatihah at fatihah@
gtimedia.asia

NESTLÉ
Nestlé is a firm believer in groom-
ing and developing young talent. 
In fact, 40% of Nestlé’s global 
executive board members joined 
the company as graduates mainly 
through the Nestlé Management 
Trainee Programme.  

The Nestlé Management 
Trainee Programme is a two-year 
comprehensive leadership and 
development programme for 
young talent positioned in strate-
gic functions across the organisa-
tion. 

The programme aims to ensure 
that the organisation is equipped 
with high performing individuals 
groomed to be future leaders of 
Nestlé.

Nestlé offers Management 
Trainee (MT) positions in the 
following functions: 
l  Sales and marketing 
l  Finance 
l  Supply chain 

l  Human resources 
l  Technical and production 

Once graduates are selected 
to be a part of the Nestlé 
Management Trainee Programme, 
their career path will be structured 
according to a specific function in 
which they applied for. 

For example, if selected as a 
finance MT, their career path dur-
ing and post the two-year MT pro-
gramme will be in finance.  

The two-year journey as an MT 
will include managing  projects, 
people, and resources, with 
key learnings and objectives to 
achieve, as Nestlé is a firm believer 
in learning on-the-job and learn-
ing through doing. 

Graduates in the programme 
will be guided by experienced 
coaches and mentors, enabling 
them to acquire new skills consoli-
dated through field exposure. 

Trainees/talents will also have 
the opportunity to work alongside 
the industry’s top-class profession-

als and ultimately be equipped 
with global standards of excellence. 

Selection criteria:
l Masters or Degree holders with 

min CGPA 3.5
l Fresh graduates or graduates 

with no more than two years 
working experience

l Active in co-curricular activities
l Excellent communication skills: 

verbal and written
l Great interpersonal skills
l Strong leadership and analyti-

cal skills

l Ability to work well inde-
pendently and as part of a 
team

The recruitment period for 
Technical Management Trainees 
and Corporate and Commercial 
Trainees is from April to July.  
Intake date is in September.

To learn more of the Nestlé 
Management Trainee pro-
gramme, please log onto 
http://www.Nestlé .com.my/
careers/graduates/manage-
ment_trainee

PhASE 1
Rotational attachment by functions

Sales & Marketing
Channel Category Sales Development
Finance & Control
Supply Chain
Human Resource
Technical and Production

On-the-Job Projects

Leadership and Skills Development

Mentoring and Coaching

PhASE 2

Job Placement

GRADUATE 
PRoGRAMMES WITh 
LEADING EMPLoYERS
IN the war for top graduate talents, the TalentCorp-
World Bank survey finds that many leading graduate 
employers in Malaysia have introduced premium 
graduate programmes which pay a higher starting 
salary to source for fresh talent. 

Forty-three per cent of companies interviewed 
paid “premium” entry-level graduates between 
RM3,000 and RM5,000 a month. 

These programmes aim to attract top graduate 
talent who can be groomed to be future leaders of 
the company. 

This article illustrates some examples of attractive 
career opportunities for Malaysian graduates 
which provide structured programmes for high 
potentials to develop their skills and gain exposure 
in organisations with a regional and international 
presence. 

To find out more about graduate programmes and 
career tips from leading employers in Malaysia, log 
on to www.Ready4Work.my

n  Brought to you by TalentCorp
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STANDARD  
ChARTERED BANK
STANDARD Chartered Bank, with 
its brand promise “Here for good”, 
recruits graduates for two main pro-
grammes:

INTERNATIONAL GRAdUATE 
PROGRAMME (IGP)

During the programme of between 
12 and 24 months, graduates are 
rotated through six different functions. 
They are given value-added work and 
ownership of the projects undertaken. 

Upon completion of the pro-
gramme, graduates will be placed in a 
business unit and function that best 
suits their strengths and capabilities.

FAST TRACk PROGRAMME
This is an accelerated programme 

that runs for 12 months and aims to 
nurture graduates and develop their 
capabilities to become world-class 
bankers. 

Graduates have the opportunity 
to learn, perform and shine in key 
revenue-generating positions, which 

bring significant value and profit-
ability to Standard Chartered clients’ 
businesses. In addition, graduates 
will be given intensive and extensive 
classroom and on-the-job training, 
and assigned a number of projects 
with real deadlines and account-
ability.

Upon completion of the pro-
gramme, graduates will be placed 
in a unit or division within the bank 
that best suits their strengths and 
interests.

Selection requirements for  
both graduate programmes:
l Any academic degree
l Strong interest and passion in 

wanting to become a world-class 
banking professional

l Strong command of English
l Having other language skills is a 

strong advantage
l Ability to build relationships with 

people easily

The recruitment period for the 
IGP and Fast Track programme is 
from September to February. Intake 
date is in September.

To apply for Standard Chartered’s 
graduate positions, please log 
onto www.standardchartered.com/
ExploreYou

UEM GRoUP
EVERY year, the company looks for 
two groups of fresh graduates to join 
their Talent Development Programme, 
which comprises two tracts – the 
Young Engineers Programme and 
Young Graduates Programme.

YOUNG ENGINEERS  
PROGRAMME (YEP)

The YEP is a five-year programme 
that develops graduate engineers into 
project managers and construction 
managers, eventually leading the tal-
ent to become a project director. 

Once graduates have established a 
great career track record, they will be 
considered for senior management 
positions.

Engineering graduates’ career 
paths are mapped to the require-
ments of the Board of Engineers in 
order for UEM YEPs to gain their P.E. 
(Professional Engineer) qualification.

YOUNG GRAdUATES  
PROGRAMME (YGP)

The YGP is a three-year programme 
which recruits fresh graduates from 
various fields to build a talent pipe-
line for non-technical roles.

Non-technical roles are corporate 
affairs, human resources, finance, 
procurement, and information 
technology. As with YEP, graduates 
will have a structured training pro-
gramme which will develop and nur-
ture technical and leadership skills. 

The YGP gives practical experience 
in the graduate’s chosen function and 
experienced seniors and profession-
als will also mentor throughout the 
three years.

With the YEP and YGP,  
graduates can expect:
l Three to four rotational assign-

ments across UEM
l Formal training opportunities
l Structured development plan
l Ongoing personal and professional 

mentorship by experienced techni-
cal leaders

l Senior management interaction 
and visibility

l Management and leadership skills

Selection criteria
l YGP – Candidates must have a rel-

evant Bachelors degree
l YEP – Candidates must have an 

Engineering Bachelors degree 
(Civil, Mechanical, Electrical, and 
Electronics). A minimum CGPA of 
3.2 or equivalent

l Good command of written and spo-
ken English

l International and Domestic 
Mobility: Comfortable working on 
projects that will require him/her to 
be based in outstation locations 

l Vacancies: 40 for YEP, 20 for YGP

The UEM Group graduate pro-
grammes are challenging but 
extremely rewarding, as what you 
learn forms the building blocks of your 
career foundation. 

The recruitment period for the YEP 
and YGP is from April to November. 
Intake date is in November.

 
To apply for UEM’s graduate 

positions, kindly log onto www.
uem.com.my

CELCOM grooms and develops its 
young graduate talents through its 
CAMT – Celcom Axiata Management 
Trainee Programme. The programme 
was formerly known as the Axiata 
Experiential Programme or AXP. 

The purpose of the programme is 
to identify young talented individuals 
who have just graduated, and who, 
over time, can lead and take the 
Celcom business to new heights. 

Once selected, Celcom Management 
Trainees (MTs) will embark on an 18-
month programme designed to give 
talent exposure to the core of Celcom 
business from their first day of work. 

The CAMT is divided into three stag-
es. Each stage will run for a six-month 
period on a rotation basis.

The stages consist of three divisions 
– Sales strategy, brand management/
device marketing and digital technol-
ogy. 

During each rotation, MTs will learn 
more about the function whilst accom-
plishing a specific role and a project.  
This role and project have real respon-
sibilities, deadlines and KPIs.

MTs are placed in these three divi-
sions in order to gain specific knowl-
edge and the skills of Celcom’s core 
business areas.  

Additionally, MTs will participate in 
learning workshops, CSR projects, and a 
mentorship programme.

As indicated above, upon completion 
of the full programme, MTs are given 
priority to be placed in the division that 
is best suited to their interests and 
career aspirations.

Celcom places huge emphasis on 
critical thinking, and this is just one of 
many learnings that Celcom wishes 
to enhance during the duration of the 
CAMT programme. 

Other key learnings will be business 
and financial acumen, stakeholder 
management, skills in creating and 
presenting a business case, and leader-
ship skills.

REQUIREMENTS:
l Bachelors degree
l Good command of English (written 

and spoken)
l Structured and creative thinking 

process
l Confident in presenting new 

ideas and proposals to the senior 
management team

l Ability to adapt and change to 
new working environments and 
circumstances

The recruitment period for CAMT is 
from March to October.  Intake date is 
in January.

To apply for the CAMT programme, 
please log onto http://axiata.com/
careers/join_young.htm

PREMIUM 
GRADUATE 

PRoGRAMMES 
To ATTRACT ToP 

GRADUATES
BASED on the Trendence 

Graduate Barometer study 
(Malaysian edition, 2013) 

which establishes the rank-
ings for the Malaysian Top 100 

Graduate Employers, gradu-
ates who are in the “High 

Potentials” category expect to 
earn more than RM3,000 per 
month and are also willing to 

work longer hours.

Source: 
Malaysia’s 
100 leading 
graduate 
employers 
(2013) by 
GTI Media

What is a High Potential?
High Potentials are defined as students with:
> Outstanding academic achievement (top 

40% of students)
> Participation in extra-curricular activities
> Experience related to their course
> Experience abroad (academic and/or work)
> Advanced English skills

How many hours are you prepared 
to work in your first job?

Male

Female

Total

High Potentials

8.7 hours per day

8.5 hours per day

8.6 hours per day

8.8 hours per day

How much do you expect to 
earn in your first job?

Male

Female

Total

High Potentials

RM3,053 per month

RM2,775 per month

RM2,897 per month

RM3,139 per month

What makes an employer 

attractive to you?

> Training and development

> Good career prospects

> Good work-life balance

> Good employer leadership style

> Personal development

CELCoM AXIATA BhD
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18-month Programme

Management Trainee - Curriculum

Project + Mentorship + Evaluation

January July
January the 

following year

Module 1 : 
Self-Preparatory

> Learning agility
> Competency

> Understanding  
Development Areas
> How to close gaps

Development Programme
1) Transitional Programme

2) Functional Training

Module 2 : 
Business Preparatory

> Understanding Celcom 
Processes

Development Programme
1) The Case Maker

2) Functional Training

Module 3 : 
Leadership Preparatory

> Being a young professional
> Leadership traits

Development Programme
1) Leadership Programme

2) Functional Training

Rotation 1
6 Months

Rotation 2
6 Months

Rotation 3
6 Months


